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The study aimed at promotional strategies of Poorva Chemtech Pvt. Ltd. the study was conducted in and around villages of
Nasik district. All the villages are located in area of Nasik city, Maharashtra state. It has been observed that more number of
agriculture input industries are present in Nasik district of Maharashtra (38 numbers). From this district, Poorva Chemtech is
selected on the basis of large production of Agro Chemicals. Various advertising and promotional mediums are used by
Poorva Chemtech for sales of different products. This paper mainly highlights the task of demonstration of Agro Chemicals
in nearby villages of Nasik district and Under this assignment survey was conducted in Villages where demonstration plays
important role in sales, to find out in which area sale is less of agro-chemicals of Poorva Chem-tech, Marketing department
employees of Poorva Chemtech guided to select the area in which demonstration should be done and after completion of the
activity we found out the impact on customer along with the impact it has happened on sales in that area. Mostly impact of
free samples promotion is positive (Bawa and Shoemaker, 2004). The effects of free sample promotions on incremental brand
sales.
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